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Summary

Newsletters — Amanda Ramey
Public Television — Lillian Gamache
Websites — Isis Serna

Social Media — Andrea Littlefield
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www.wvresearch.org
“Like” us on Facebook: wvscienceresearch
Follow us on Twitter: @researchwv

research, a 000 investment for west virginia



Why print
in an e-world?



In West Virginia, i1t’s not that
we’re behind the times...
we think print works!



The Neuron - the basics

Evolved from traditional
newsletter Into:

Full-color quarterly magazine
Designed by graphic artist
Professionally printed
Featured researcher on cover -
In a big way...












-J -
“Content

Derived from all over state
Concise, newsy text
Appealing graphics
Photos make it personal
Directs back to website,
social media




Why do Wé/find this effective in
20157

Technology puts everything at
our fingertips
« A blessing...and a curse



Why do we find this
effective in 20157

« Our target audience:
« On social media but not
wading through
« Enjoys it as snail mail



Is this for you?
Know your audience

‘Know your content



Questions?
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VERMONT

VERMONT
PLIBLIC
TELEVISION

Be more 9} FES



EMERGING

VERMONT
PUBLIC
TELEVISION

Why? Be more @ PBS

Partnership with Vermont Public Television designed to reach a
wide audience throughout Vermont and the broadcast region (NY,

NH, Quebec) and develop curriculum guides to embed science into
the K-12 Classroomes.

Fundamental idea was to feature scientists and science happening
in Vermont and give educators access to use in the classroom.

3-4 television episodes each year. 2008 — 2012. Five Seasons. Total
of 20 episodes.



Interestec
Because...

Science programming was missing from their line up
— A full production studio located at the station.

— An outreach coordinator managed all the curriculum guide material
and the in person visits between our faculty and students in
classrooms.

— A Web Master coordinated the “chat with the expert” online options,
email distribution etc.

 All episodes were posted on the web and available on demand
* \Very interactive series

e Some topics included: Water and the Landscape, Weather and
Climate Change, The Little Skate, Cyber Shadows, Food Webs.



How did we pick topics? %
EPSCoR

e Established good communication early on

VT EPSCoR would provide the science topics
and list of scientists and VT PBS would build

an episode around that.
— Regular meetings with the producer

— Annual Meeting with larger group to debrief
about strengths and weaknesses of the
previous season e




20 episodes on the web and still aired on VT Poo
http://www.vpt.org/show/16403

Curriculum Guides available on line

Podcasts distributed to a large statewide of 4,000, VT
PBS mailing list of 25,000 subscribers. Also iTunes, You
Tube

Science programming (NOVA, Curious George) with tag
lines: “Vermont EPSCoR encouragir—-—~="''-

to seek careers in Science and Engn/
reminding everyone to stay curiou: I e

NOVA —

Classroom Connections

'EMERGING'
SCIENCE,

Classroom Connections
TEACHER'S GUIDE

Classeam Conmections is @ comgarion fo Verment Puslic Telavison's

TEACHER'S GUIDE



http://www.vpt.org/show/16403

u tCO m e S National Educational

Telecommunications Association

Boston/New England Emmy Award in 2009 for the

Vermont Public Television is Making Room for

mUIt| platform approaCh More Golden Statuettes in its Awards Case
. . . . The producers of Emerging Science, a VPT project
National Educational Telecommunications P e e
. . . . WAL history of Lake Champlain, won Emmys at the 32nd
Association (NETA) for Content Production/Series “{ j s Samsmasicniir
i ~
Award in 2010 \\
— Office of the Vice President for Research and »
Graduate Affairs features programs in their g
newsletters -
— A proposal to the NSF from a Chemistry Professor,
now Chair, includes an outreach component to rec: Soson r o ) s En b, Gk

episodes with on-campus events

— In discussions with the Leahy Science Museum on
Lake Champlain (ECHO) to possibly air episodes at
various times throughout the day




Next Steps Science: A AN

VERMONT

Becoming the Messenger EPSCOR

Communicating Science initiative is still a priority
within NSF EPSCoR. We hosted the OLPA
workshop in 2012 and we are planning a new
communications workshop in February 2015 that
will be hosted by the Alan Alda Center for
Communicating Science at Stony Brook
University.
http://www.centerforcommunicatingscience.org

/[

Watersheds Moments Training Sessions are
coming up in 2014-2015 with Bright Blue Eco
Media Productions



http://www.centerforcommunicatingscience.org/
http://www.centerforcommunicatingscience.org/

e
Lessons Learned? N

VERMONT

EPSCoR

e Valuable experience — introduced our
scientists to a wide audience and K-12

* Provided scientists experience being filmed
and talking about science to a lay audience

 Continue to develop more on training
scientists with media

* Products still being used




AN

VERMONT

EPSCoR

Lillian.Gamache@uvm.edu Or
epscor@uvm.edu

Funding provided by NSF EPS 1101317



mailto:Lillian.Gamache@uvm.edu
mailto:epscor@uvm.edu

EPSCoR




Website Communication Tools

Isis Serna
Website Administrator

FY”] New Mexico

=8 EPSCoR




I Google Analytics

* |s a service offered by Google that
generates statistics about your
websites traffic

e Customizable dashboards

« Allows for an understanding of
where website traffic is coming
from? (geographic location,
network, device)

GOOS[Q Analytics

ﬁ NM EPSCoR | Isis Serna
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| The Google Analytics Dashboard

"ad Google Analytic:
EPSCoR

+ Add Widget Share ~

All Sessions
100.00%

Sessions by Region

)

1 ____ Kl

Pageviews

® Pageviews

400
200

J Jan 5

Email

Jang

Home

Export «

Jan 13

Reporting

Jan 17

Customization

Admin

+ Add Segment

Sessions and % New Sessions by Device Cate...

Device Category essions % New Sessions
desktop 733 57.84%
mobile "7 65.81%
tablet k1 54.84%

Sessions and Pages / Session by Region

Region Sessions Pages | Session
New Mexico 481 3.68
Idaho 45 1.80
Nevada 41 1.24
California 22 2.05
Arizona 21 1.90
Texas 18 1.89
New York 14 1.00
Colorado 10 1.60
Utah 10 1.10
Michigan 8 225

iserna@epscor.unm.edu
EPSCcR - hitp:/inmepscororg
EPSCoR

o 4

— Jan 1, 2015-Jan 19, 2015

Sessions and % New Sessions by Service Prov...

[

Service Provider Sessions % New
Sessions

university of new mexico 153 19.61%

gwest communications 72 62.50%

company llc

(not set) 41 63.41%

new mexico state university 21 52.38%

ELIEEERD 20 55.00%

communications inc.

university of idaho 18 38.89%

plateau telecommunications 15 23,33%

incorporated

comaast cable o 14 28.57%

communications holdings inc

agavue lic 13 46.15%

new mexico institute of 13 61.54%

mining and technology

Customize Dashboard

Pageviews and Unigue Pageviews by
Page Pafjeviews
! & 499

leducation-and-outreach
Istem-advancement-pro & 238
gram-stemap

[content/stemap-researc 119
h-project-application
Icontent/wc—-wave-winter 102
-tri-state-meeting-2015
feducation-and-outreach a 77
Iprograms

[science/western-consor
tium-water-analysis-visu (& 64
alization-and-exploration

luser @ 64
Idirectory-by-last-name-

alpha & 59
leventsistem-advancem

ent-program & &
;brtéﬂerwebfcnﬂ—dashbo & 33

Delete Dashboard

Page

Unique
Pageviews
325

180

48

a2

52

51

25

26

NM EPSCoR | Isis Serna
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Analytics by Region

“b % New Sessions

Primary Dimension: Region City Metro  Other
Secondary dimension v
Acquisition
Region
Sessions
876
% of Total: 78.49%
(1,116)
1< 536 (61.19%)
2. Idaho 52 (5.94%)
3. MNevada 44 (5.02%)
4. California 38 (4.34%)
5. New York 23 (2.63%)
6. Arizona 19 (2.17%)
7. Colorado 15 (1.71%)
8. Texas 158 (1.71%)
9. \Virginia 14 (1.60%)
10. Florida 10 (1.14%)

53.42%
Avg for View: 61.38%
(-12.96%)

43.66%
46.15%
38.64%
57.89%
100.00%
68.42%
BE.67%
66.67%
100.00%

70.00%

New Users

468

% of Total: 68.32%

234

7

(B85)

(50.00%)

(2.78%)

(2.78%)

(2.14%)

(2.99%)

(1.50%)

Behavior
Pages | Session
Bounce Rate
45.55% 3.55
Avg for View: 53.05% Avg for View:

(-14.14%) 3.05 (16.38%)
37.69% 4.71
50.00% 1.73
38.64% 1.23
68.42% 1.63
95.65% 1.00
36.84% 1.58
46.67% 1.40
80.00% 1.20
B5.71% 2.64
70.00% 2.30

Avg. Session
Duration

00:04:12
fvg for View: 00:03:26
(22.16%)

00:08:07
00:02:03
00:00:31
00:00:43
00:00:04
00:01:06
00:00:32
00:01:00
00:01:47

00:06:05

Q, | advanced |HH | @

Conversions Goal 1: Goal Cne ~

Goal One (Goal 1
Conversion Rate)

0.00%
Avg for View: 0.00%
(0.00%)

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

0.00%

Show rows: | 10

Goal One (Goal 1
Completions)

0

% of Total: 0.00% (0)

i

Goal One (Goal 1

Value)

$0.00

% of Total: 0.00%

0 (0.00%) $0.00
0 (0.00%) $0.00
0 (0.00%) $0.00
0 (0.00%) 20.00
0 (0.00%) $0.00
0 (0.00%) $0.00
0 (0.00%) $0.00
0 (0.00%) 20.00
0 (0.00%) $0.00
0 (0.00%) $0.00
+|Goter |1 1-100f43

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

>

NM EPSCoR | Isis Serna
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| Mail Chimp

e |Is an email marketing service

* Allows for multiple lists so
you can target specific
audiences (Education and
Outreach vs. Researchers,
Faculty, and Students)

e NM EPSCoR uses Mall
Chimp to send out emaill
notifications and a monthly
newsletter

e Customizable templates

ﬁ NM EPSCoR | Isis Serna
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Incorporating Mail Chimp into nmepscor.org

December Newsletter

Did you miss our latest newsletter? Read it herel Never miss another update from us again by signing up for our listserv

Energize New Mexico

New Mexice's Experimental Program to Stimulate Competitive Research (NM EPSCoR) is funded by the National Science Foundation (NSF) to build the state's capacity to conduct scientific
research. Faculty and students from NM universities and colleges are working to realize New Mexico's potential for sustainable energy development. NM EPSCoR is also cultivating a
well-gualified Science, Technology, Engineering and Mathematics (STEM) workforce and supporting a culture of innovation and entrepreneurship.

NM EPSCoR News Events

. Selena Connealy Recieves NMSTA Award Winter NSF EPSCoR PD-PA-EOD Meeting
Congratulations to our very own Selena Connealy! Last month she was named Location: Hyatt Place Waikiki Beach Hotel, Honolulu, Hawaii
the recipient of the New Mexico Science Teacher Association'... 22 NM EPSCoR events (with/without registration)

| . 2014 NMAS Research Symposium a Success! m STEM Advancement Program

ESEARC What an AMAZINC day! NM EPSCoR and the New Mexico Academy of Science NM EFSCoR events (with/without registration)

SYME N welcomed over 130 faculty, students, researchers, educators and... 02
2014 Creative-Startups Cohort View all Events & Opportunities

Creative-Startups, the nation's first accelerator for creative and cultural
entrepreneurs, recently debuted their 2014 Cohort during...

View all NM EPSCoR News

Connect with NM EPSCoR Qui(k Links New Mexico EPSCoR Program is funded by the National Science Foundation (NSF) award

#11A-1301346. Any epinions, findings, conclusions, of recommendations expressed in the material

o O @ @ @ NM EPSCoR Blog are these of the author(s) and do not necessarily reflect the views of the

Data Portal National Science Foundation.

NM EPSCoR Reporting

Subscribe to our Mailing List Contact NM EPSCoR
email address @

Subscribe

NM EPSCoR | Isis Serna 30



| Mail Chimp Lists

@ Campaigns Templates Lists Reports

Lists

Sort By Custom Order «

Outreach Contacts
Created Apr 22, 2014 05:24 pm
No rating yet

NM ISE Net
Created Apr 14, 2014 02:21 pm
Mo rating yet

NM EPSCoR Listserv
Created Aug 19, 2013 05:16 pm

Automation

97

Subscribers

79

Subscribers

569

Subscribers

31.4%

Opens

35.7%
Opens

26.1%
Opens

5.1%
Clicks

3.5%

Clicks

v
m MNew Mexico EPSCoR O‘

Create List

S Stats “
+ 8 Stats v
Tl Stats v

NM EPSCoR | Isis Serna
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I NM EPSCoR Newsletter

New Mexico

EPSCoR

NOVEMBER 2014

You probably heard from us quite a bit back in October, but we've been so busy we didn't
send out our monthly newsletter! That means we have A LOT to tell you, so hang on — this
email is a doozy. But if you read till the end, you'll get a special reward. And now it's time to
update you on NM EPSCoR things that were, things that are, and things that will be...

NM EPSCoR | Isis Serna
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Social Media

Social media are computer-mediated tools that allow people to
create, share or exchange information, ideas, and pictures/videos
in virtual communities and networks. Social media is defined as
"a group of Internet-based applications that build on the
ideological and technological foundations of Web 2.0, and that
allow the creation and exchange of user-generated

content."ll Furthermore, social media depend on mobile and
web-based technologies to create highly interactive platforms
through which individuals and communities share, co-create,
discuss, and modify user-generated content. They introduce
substantial and pervasive changes to communication between
organizations, communities, and individuals.!2l These changes are
the focus of the emerging field of technoself studies.

&


http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Computer-mediated_communication
http://en.wikipedia.org/wiki/Virtual_community
http://en.wikipedia.org/wiki/Virtual_network
http://en.wikipedia.org/wiki/Web_2.0
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/Social_media#cite_note-1
http://en.wikipedia.org/wiki/Social_media#cite_note-Kietzmann-2
http://en.wikipedia.org/wiki/Technoself

Social Media

Social media takes on many different forms, including magazines,
internet forums, weblogs, social blogs, microblogging, wikis,
social networks, podcasts, photos or pictures, video, rating and
social bookmarking.

Maine EPSCoR at the University of Maine uses the following
social media outlets:

o5 Like Facebook: www.facebook.com/MaineEPSCoR

Twitter: twitter.com/MaineEPSCoR

\'UIJ YouTube: www.youtube.com/user/MaineEPSCoR

Vimeo: vimeo.com/maineepscor/videos

v



Facebook

Maine EPSCoR

7]
@

Page Activity Insights Settings

331 Likes

Timeline About

PEOPLE >

¥k Kk ok
331 lkes
1uis

Reach People Nearby

Get people near Orono ta like your
Page

g |

1 £
t . Promote Page

m Dan Cashman Invite

m Jeffrey Littiefield Invite

See All Friends

ABOUT >
Maine EPSCoR atthe University of Maine
http:ifumaine edulepscor! Promote

W NSF_MultimediaPer..doc ™

NSF_MultimediaPer..doc  *| @ NSF_MultimedisPer..doc  *| | colbystudentsmallipg

&) Maine EPSCoR  Home

Photos Likes Mare ~
status [ Photo/Video  [Z] Offer, Event +

What have you been up to?

==

d The Daily Share's video

% Maine EPSCoR s

Something totally cool to watch on your Friday.

Here's what you get when you take a macro lens and add bitter, cold
weather... A very stunning bubble. #HappyHour

= Downeast07 038jpg “| [& Mitchell_Ctr_Eastpor..jpg  ~

Build Audience -

Help -

THIS WEEK

See Your Ad Here

Maine EPSCoR
Maing EPSCoR at the
University of Maine
RATZLAF ¢ | ike Page

4, vimeo_logoszip | ® YouTubepng




Twitter

& Maine EPSCoR (@MaineEPSCoR) | Twitter - Google Chrome

- C' | @ httpsy//twitter.com/MaineEPSCoR

B NSF_MultimedisPer..doc | B NSF_MultimediaPer....doc

7
b f

MainerE PSCOR

Helping build Maine’s scientific and
research future!

@ University of Maine Orono

& umaine eduepscor/default

(5 Joined September 2009

2 61 Photos and videos

c. Notifications )v‘ Messages
oy

TWEETS FOLLOWING FOLLOWER

1131 1,095

~| @ NSF_MultimediaPer...doc | colbystudentsmalljpg

# Discover oy

‘o

FAVORITES

429 38

Tweets Tweets & replies Photos & videos

{7 Maine EPSCOR @

Learn more about how @MaineEPSCoR
contributes to economic development in
Maine: facebook.com/photo.php?v=10...

{73 Maine EPSCoR @
Read Malne EPSCoR News » today's top
stories via @VT_EPSCoR_CWDD
@vermont_epscor @GMCCareers
paper.liiMaineEPSCoR/13...

“| & Downeasto7 038jpg “| & Mitchell_Ctr Eastpor...jpg

a = WA

Edit profile

Who to follow - Refresh - view all

6 Kathleen Pierce (7 Piercehle
BSEd ollowed by BRLI and others

2 Follow

@) Rob Gould (bobbbyo
Followed by Friend

2 Follow

Peler\lanAIIen Mainebiz
-ollowed by Schoodic Instit

2. Follow

Popular accounts - Find friends

Trends - change
Woody Allen
Romney
#CdnScreen15

1, vimes_logoszip “| M YouTubepng

Meeting
Hashtag:
#NSFEPSCoRHI

(i ¥ Show all downloads...




YouTube

& MaineEPSCoR - YouTube - Google Chrome:

L C | B httpsy//www.youtube.com/user/MaineE

Yo B =- a w0 [H

Whatto Watch

ft

& My Channel
f@ My Subscriptions
E History

© ‘Watch Later

PLAYLISTS
[i#] nitp:iwww.umaine eduiepscon 87

1% Liked videos

S MaineEPSCoR Subscribed

Tyler @
B Tvierquirng Home Videos  Playlisls  Channels  Discussion  About
B waineePscor

thepractitionerzs

What to watch next Popular channels on
% The University of Maine 5/21/2010 Maine EPSCoR 2014 Highschool Recruitment V5 YouTube
Protecting the Ash for Future 2 JianHao Tan
& Browse channels ()enem:—m\s Kf‘ Subscribe
4 Mariage subscrinfons 2009 Maine DEPSCoR Composite Joints 8@ Ryan Sylvia
Subscribe
# TreePotatoes
I8 | subscribe
B 2010 Maine EPSCoR / IDeA Programs
‘ Overview DanKhooProducti...
b Subscribe

g8 cheokboardstudios
Subscribe

Maine EPSCoR (All)

AIN

™ Trevmonki
%“ﬁwm)ﬂ.ﬂk & Subscriba

SCoR 2009 Maine EPSCoR State
Solutions... Conference

2009 Maine EPSCeR Girl's 2009 Maine EPSCoR
ve Project for... Upward Bound Partnership

Maine EPSCoR and 2014 Highschool 52112010 Maine EPSCoR 2009 Maine DEPSCoR X

B NSF_MultimediaPer..doc

NSF_MultimediaPer...doc  ~ [ NSF_MultimediaPer..doc  * | = colbystudentsmallipg | (=] Downeast07038jpg *|| & Mitchell Ctr_Eastpor..jpg 7| |, vimeo_logoszip | M YouTubepng i ¥ Showall downloads.. %




& Maine EPSCoR on Vimeo - Google Chrome

&« C | B https;

‘vimeo.com/maineepscor

Bt NSF_MultimediaPer....doc

NSF_MultimediaPer....doc

L4

v‘meo Me Videos Create
Maine EPSCoR o

Advancing Maine’s research
capacity and competitivenes
for a sustainable future

Advancing Maine's research capacity
and competitiveness for a sustainable
future.

http:/lumaine.edu/epscor/

Find your contacts who also use Vimeo

Ifyou have questions about what's on this page, lool
here first Help / FAQ

NSF_MultimediaPer..doc ™| & colbystudentsmallipg

Watch Tools Upload

80 14 2 7

Videos Likes Following Collections

Recently Uploaded + See al B0 videos

‘Welcome to the Welcome to the
2014 Maine EPSCoR State 2014 Maine EPSCoR State
Conference Conference

December 1, 2014

Maine State EPSCoR Conference: Overview Maine EPSCoR State Conference: SEANET...

Welcome to the Welcome to the
2014 Maine EPSCoR State 2014 Maine EPSCoR State
Conference Conference
December 1, 2014 December 1, 2014

Maine EPSCoR State Conference - Keynot...  Maine EPSCoR State Conference: Barton ...

Recent Activity

2 8

IMaine EPSCoR tagged Maine EPSCoR State Conference: Barton Seaver
with Maine EPSCoR State Conference, Maine EPSCoR, Barton Seaver
and sustainable seafood

B .

Maine EPSCoR fagged Maine EPSCoR State Conference: Workforce
Development & Qutreach with Maine EPSCoR State Conference. Maine
EPSCoR. Workforce Development, 4H, Upward Bound and Maine

=] Downesst07 038,pg | [&] Mitchell Ctr Eastpor.jpg 7| |1, vimeo_logoszip

R YouTubepng - ¥ Showall downloads.. %




& Maine EPSCoR News - Google Chrome

C' | [} paper.li/

= paper.li

739935067%edition_id=8bd82ee0-9cd7-11e4-803c-002590a5ba2d&utm_campaign=paper_sub&utm_medium=email&wutm_source=subscription

Maine EPSCoR News

HEADLINES Ea PHOTOS 0O VIDEOS TECHNOLOGY SCIENCE BUSINESS WORLD ART & ENTERTAINMENT MORE ~

Grammar and Plagiarism Checker
@9'3”““"5"5’ C%r\ >ct all grammar errors and enhance

Maine aquaculture industry is snagging
investors - The Portland Press Herald /
Maine Sunday Telegram

Shared by
2 Maine EPSCOR v fe
pressherald.com - Maine's growing aquaculture industry has matured to
the point where fish farms are finding it easier to get loans from
commercial lenders and are attracting capital from private equity
investors, a...

Preferences

o

studentclearinghouse.webex.com - You may be using a different language or
time zone from the settings for this WebEx service site. Do you want to set
your WebEx regional preferences?

Episode 333: EPSCoR and STEM - Jan 14, 2015 — Bytemarks
Cafe

bytemarkscafe.org - First we'll cover some local
science and tech stories, then Nicole Velasco from
the Neighborhood Board Commission will tell us
about their Board elections. Then Jay Fidell from
ThinkTech will join ...

n. Stud;

Medical Billing Coding

> X

lowaVoice: lowa's Commitment .
To Math And Science Gives Subscribe to updates

Business A Boost - Forhes m

(«]

_\fi 1AL N

{ =G,
Moy Maine EPSCoR
p

forbes.com - By lowa Economic
Development Authority Content Team
According to a Geargetown University study,
the United States will be five million short

on post-secondary educated workers by @ i

2020. But most ind... o T

i i\ ‘

~

W)

jowaepscor.org - January 21, 2015, noon - Samsonite Solo Ballistic ~ Targus Laptop
P -0rg ary 21, 2012, Xenon 2,15.6" Poly Laptop Slip Case

1:00 p.m. BRL, lowa State University Slim BriefLa.. MessengerB.. Sleeve, Blac..

Students interested in participating in the $43.99 $56.99 $30.61

BRL Biorenewables Art Competition 2015

are invited to meet with a panel of BRL

scientists a...




Call Me

Want more information?
Feel free to contact me!

Andrea Littlefield
Maine EPSCoR at the University of Maine

andrea.littlefield@maine.edu
207-581-2289



mailto:andrea.littlefield@maine.edu

Questions?
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