
The National Science Foundation regards timely communication of your
research advances to the public as an important shared responsibility. At NSF
media relations, we develop and distribute products that inform the media
about your research results and that help explain those results directly to the
public. We coordinate closely with institution and organization news offices,
and PIs have full approval over everything we do. The entire process requires
minimal effort from PIs and their teams.

As science communicators, we’re ready to put our time and resources to
work for you. Together, we can share news of your research
accomplishments with the people who funded them.

Notify:
• NSF program officer
• Institution/organization news office
• NSF media relations

Notify:
• NSF program officer
• Institution/organization news office
• NSF media relations

Send the media relations office your manuscript or galley proofs, or, if you’re
posting data online, please give us a summary of your findings. We’ll work in
conjunction with your institution or organization news office to develop one
or more of the following, as appropriate:

• web content
• explanatory graphics
• news release
• audio news release (for radio stations and web)
• video news release or B-roll (for TV stations and web)
• news conference

(Samples of each of these are found in the multimedia section of the
“Getting Your Story Out” CD.)

You and your NSF program officer will be able to review every product for
scientific accuracy and correct context. Nothing is released without your
approval.

 Please be sure to send us any supporting graphics you have: photographs,
animations, diagrams, charts, illustrations, video. Good graphics command
attention. They increase the likelihood of media pickup and assist the public
in understanding difficult concepts. Note, however, that graphics appropriate
for publication in the scientific literature are often too complex for use in the
general media. We’ll work with you and your colleagues to create effective,
appealing graphics for lay audiences.

Communicating Your Story
A Tell Us Checklist

When you are about to
submit a paper for

publication

When your manuscript
has been accepted for

publication
or  you will be posting

new data online

To gain the widest media coverage, please tell us:
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NSF media relations will time the release of the materials we create to
coincide with your paper’s publication date or the day your data are
made public. Reporters require information in advance of this date to
prepare their stories, so we might coordinate an embargo with the
journal or web publisher. The embargo prohibits publishing or
broadcasting the story before a specified date and time. Embargoing is a
time-honored practice reporters understand and respect—one that has
proven highly effective in the case of papers published in Nature and
Science, for example.

Please don’t wait to tell us until after your paper is published or your
data are made public. By then, the story is “yesterday’s news”; there’s
just not much we can do with it. The time to tell us is when your
manuscript is accepted for publication or before you post your data.
Please give us plenty of advance notice—a few weeks or more, if
possible.

Notify:
• NSF program officer
• NSF media relations

Indicate the date, location and meeting sponsor. If appropriate, we will:
• Arrange interviews for you or your team with the media

attending the meeting
• Work with the sponsor’s media relations staff to prepare and

distribute news releases in their media room
• Distribute news releases to media outlets across the country

NSF Media Relations Contact Information

E-mail: TellUs@nsf.gov

Web: http://www.nsf.gov/od/lpa/tellus/start.cfm

Telephone: (703) 292-8070

Media Relations Staff Directory: www.nsf.gov/od/lpa/news/media/
contacts.htm

For detailed information and samples of the various products and
services the NSF media relations office provides, please explore the
interactive, multimedia portion of the “Getting Your Story Out” CD.

Communicating Your Story
A Tell Us Checklist

When you are going to
make a major

presentation at a
meeting
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